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5 Corporate Greening 
Strategies 

Contents

Implementing the transition
Sustainability from top-down
Employee buy-in

Controls and measurements
Internal metrics
External reporting

Learning objectives

After reading this chapter, you will be able to:

Drive top-down and/or bottom-up corporate greening initiatives

Link organisational performance to environmental metrics

Monitor external controls on companies’ environmental behaviour

Buy this file: http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=247

http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=247


http://www.goodfellowpublishers.com/academic-publishing.php?promoCode=&partnerID=&content=story&storyID=247

Principles of Ecology and Management106

-

stakeholder

et al -

-

-

Introduction

 Stakeholder:
Anyone affected, however 
indirectly, by an organisation’s 
actions. Often understood 
to include employees, local 
governments, suppliers, 
consumers and host 
communities.
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5

opportunity cost 

et al

... greening strategies will tend to be most attractive when they coincide with 
bottom line interests.

-

 Opportunity cost: Cost 
of not doing something.

To what extent is ?corporate greening a 
positive or negative 
strategy?

Key issue
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